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HO CHI MINH, VIETNAM

Through the pulsating energy of today’s Ho Chi Minh, it is still easy
to see the brilliant heritage of the previous generations. Classic
French architecture harmoniously coexists with ornate temples,
pagodas, and graceful skyscrapers. Luxury restaurants offer a
guaint combination of Vietnamese, Chinese, and French cuisine.
Tempered by the turmoil of the past, the city of Ho Chi Minh has
become a financial and cultural driver for the whole of Viethnam
and a generous source of energy and discovery for everyone who
Visits It.




LUXURY DESIGN HOTEL

s

There are hotels to stay in and have a quiet and comfortable rest,
and there are hotels to find inspiration. Their creative
environment, exguisite interiors, unigue style, and unexpected
ideas can become a perfect background for productive work or
memorable vacation. Experience the sophisticated combination
of refined artistry and modern amenities that only the best
design hotels can provide!




HOW DO WE FIND THE BEST

ONLINE DESK RESEARCH
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Blogs, Forumes, Social Market Research
Comments Platforms Reports



SELECTION CRITERIA

PROFESSIONALISM

Expertise of the highest level in
everything the company does

EXPENSIVENESS

High prices reflecting true
value of top-grade products

REPUTATION

A history of satisfied customers and
outstanding products and services

v

PERSONALIZATION

Making each customer feel special
and customizing products or services
to suit personal preferences

CREDIBILITY

Building customer trust with
licensing, accreditations,
and awards

S

BRAND AWARENESS

Knowledge about the brand amongst
its Target Audience (affluent
consumers). Constantly informing
customers about the brand and

LUXURY EXPERIENCE building deep understanding

Engaging customers emotionally and
creating memorable connections

Dominance over other similar goods
and services in the same category

EXCELLENCE **
w



BRANDS SELECTION

Qur goal is to connect people with the best of
luxury. We evaluated more than 10 OO0 various
goods and services in 400 categories from 60
countries and analyzed the results to give you a
TOP list of the best of the best in the world.

Short list

Reviewed




LUXURY LIFESTYLE AWARDS WINNERS 2020
TOP 6: THE BEST LUXURY DESIGN HOTELS IN HO CHI MINH, VIETNAM

Design Hotel Official Website

ICON Saigon iconsaigonhotel.com

The Reverie Saigon thereveriesaigon.com

Pro Style Hotel Ho Chi Minh prostyle-hotels.com

Le Meridien Saigon marriott.com

Silverland Jolie Hotel & Spa silverlandhotels.com

The Myst Dong Khoi themystdongkhoihotel.com

Research date: May 11, 2020 7


https://iconsaigonhotel.com/
https://www.thereveriesaigon.com/
https://www.prostyle-hotels.com/hcm/en/
https://www.marriott.com/hotels/hotel-information/sgnmd-le-meridien-saigon/
https://www.silverlandhotels.com/la-jolie-hotel-spa/about.html
https://www.themystdongkhoihotel.com/
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LIFESTYLE
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THE SYMBOL OF EXCELLENCE

WINNER
2020

Luxury Lifestyle Awards is one of the world’s most recog-
nized and respected brands, providing assurance of the high-
est quality, and representing pioneering excellence and inno-
vation.

Winners of Luxury Lifestyle Awards are entitled to use winner
l0ogos and symbols for their advertising and PR purposes.
These logos are recognized worldwide and confirm the
exceptional nature of a company in the eyes of the global
orofessional and consumer community.

Fach of our winners is determined through conducting thor-
ough category- and region-based research. For those select-
ed as winners, we provide official winner certificates, gold
crown trophies and other merchandising materials.




BENEFITS OF WINNING AND PROMOTION

Status & Recognition Global Promotion Customer Growth Community of Leading
Receive worldwide recognition Benefit from the Luxury Expose your brand to an entirely Luxury Brands
and celebration of service Lifestyle Awards marketing new market of customers

Connect with the leading luxury
brands on the local and
iINnternational level

excellence campaigns and promotions

1

Loyalty Target Audience Credibility

Increase customer loyalty Boost awareness among your Build your brand credibility
target audience



CONTACT US

Luxury Lifestyle Awards

J~ One World Trade Center
V‘ Suite 8500, New York, NY
10007, U.S.A.

+1 646 810 8764

www.luxurylifestyleawards.com

INnfo@luxuryawards.com



